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Fighting Drunk and 
Drugged Driving is a 

Year-Round Commitment.

Welcome

W elcome to Virginia’s “None for the Road!”
campaign. Please join us this year in the

battle to combat impaired driving. In the past,
the committee has concentrated the campaign
during the winter holidays, particularly
Thanksgiving, Christmas, and New Year’s. While
this is still an important time to discourage
drinking and drugged driving, the committee
encourages you to use the Prevention Packet and
other materials throughout the year.

There have been subtle changes to stretch the
campaign across the year. For example, you will
notice a slightly different logo that simply states
“None for the Road.” Also, many of the suggestions
in the Idea Guide can be used for holidays and
special events year-round. The campaign features
a new section to encourage military personnel to
participate in “None for the Road.”

Your local and regional programs are vital in
making Virginia’s “None for the Road” campaign
successful. This Prevention Packet will get you
started. Please browse through the packet for 
reference information. Take a look at the Idea
Guide for ideas and summaries of what various
law enforcement departments, schools and safety
groups have done. We hope you will find this
helpful as you plan your events.

Once you’ve conducted your events, please take a
few minutes to complete the Feedback Sheet so
we can share your success.

Let’s make a special effort to keep Virginia’s 
communities safe from drunk and drugged 
drivers this year!  Make it “None for the Road”
for the holidays and all year-round!”

– Virginia’s “None for the Road” Committee



How to Plan a “None for the Road”
Kickoff or Event

Plan Now
Any community organization with an interest in
traffic safety or public health can create a “None 
for the Road” kickoff or special event. In the past,
businesses, concerned citizens, coalitions, youth
groups, religious organizations, local school systems
and police departments are just a few that used
“None for the Road” materials. Here are some 
ideas to help you get started.

Find a Date and Location
First, find a date(s) and location to hold your event!
Ideally, you will want to hold it around the holiday
season (November or December) and other times 
of the year when there is an increase in drinking 
and driving in your community. Here are some
times to consider:
• New Year’s Day 
• St. Patrick’s Day (March 17) 
• Cinco de Mayo (May 5) 
• Memorial Day Weekend
• Independence Day (July 4)
• Labor Day Weekend
• Halloween
• Thanksgiving 
• Christmas
• New Year’s Eve

There are several places to hold your kickoff.
Try your municipal courthouse, company lobby,
shopping mall, local hospital, military base, college
or university or a local store or restaurant that sells
or serves alcoholic beverages. You may consider 
staging your kickoff as part of an existing meeting
with the PTA, community services organizations,
churches, synagogues and other religious affiliates.

Coordinate 
By working together, you can get the message out to
the greatest number of people. Talk with other

organizations already involved with reducing drunk
and drugged driving (local MADD chapters, SADD
chapters, police departments, civic organizations,
etc.). Ask them to find others that may be interested
in being a part of a “None for the Road” kickoff.

As the word spreads about your kickoff, others will
want to collaborate. Consider involving restaurants,
nightclubs, youth groups, schools, religious affilia-
tions or judges from your local courthouse. Include
the media (newspaper, radio and television) in your
coalition. They can reach thousands of people with
your message and offer credibility to your campaign.

Planning

Decals on the Chesapeake Bay Bridge Tunnel tollbooths remind motorists
“Don’t Drink and Drive.”
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The fleet of 13 Chesapeake Bay Bridge Tunnel Police Department cruisers
serves as “rolling billboards” for “None for the Road.”



Ask About Checkpoint Strikeforce
Check with your local law enforcement department
to see if they are participating in Checkpoint
Strikeforce. Checkpoint Strikeforce is a five-state 
law enforcement campaign that uses sobriety 
checkpoints to catch and arrest drunk drivers.
Virginia State Police and local law enforcement 
agencies conduct sobriety checkpoints statewide
from July 4, 2004 to January 4, 2005.

The checkpoints are reinforced with a statewide
radio campaign during the same time period. Check
with your local enforcement departments to see if
they are participating. Call the Washington Regional
Alcohol Program (WRAP) at (703) 893-0461 or visit
www.wrap.org to learn more.

Promote “None for the Road”
While funding for “None for the Road” marketing 
or premium materials such as pens, pencils, banners,
etc. is not available again this year, you are encouraged
to use resources from your coalition partners.
Insurance companies, beer distributors and alcohol
retail outlets such as restaurants and grocery stores
may have key chains, buttons and other giveaways
that you can use at little or no cost.

To enhance your outreach efforts, you may also 
generate publicity for “None for the Road” by 
writing a news release, designing a flyer or making
announcements at community meetings. A sample
news release, speech and public service announce-
ments are in this packet.

In the “None for the Road” Idea Guide, you will 
find ideas to publicize and promote your kickoff
or event. Ideas are given for the following groups:
• Community • Employers
• Educators • Colleges
• Law Enforcement • Military Personnel
• Medical and Health Care

Virginia’s New
Drinking & Driving Laws
Virginia has many new drinking and driving laws
that went into effect on July 1, 2004. Review the
“Virginia’s Use and Lose Laws” and “Consequences
of DUIs” sections in this packet. Be sure to emphasize
them in your campaign! Let’s all do our part to
ensure that Virginia’s roadways are safe for the 
holidays and all year-round.
– Virginia’s “None for the Road” Committee

A student wearing Fatal Vision Goggles weaves through the cones at
Auburn High School. Last May, 150 students from three high schools
participated in the course.

None for the Road billboards were placed at The Diamond in Richmond
and Harbor Park in Norfolk, Virginia’s two AAA baseball stadiums.
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Buses in Harrisonburg promote “None for the Road” while providing
shuttle service at James Madison University’s graduation.


